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Sponsorship Innovation 
 

On July 1st, the announcement of the return of large outdoor events in New Mexico was 

made and the 2021 New Mexico State Fair was given the greenlight to welcome New Mexicans 

back to the Fair in September. With just ten short weeks to prep the grounds and open the gates, 

State Fair organizers had the added challenge of integrating a first year presenting sponsor into 

the programming and landscape of the Fair. Despite the circumstances, New Mexico State Fair 

was committed to delivering all the anticipated sponsorship deliverables.  

Our application for Innovation in Sponsorship shows how taking an innovative approach 

to providing value to our sponsors was key to operating in, and beyond, this national health crisis. 

Working closely with our presenting sponsor, Pattern Energy, we produced two unique co-

branded beverages with custom packaging to call attention to our new partnership and 

demonstrate the investment Pattern Energy was making in this community.  

The sponsorship department structured a presenting sponsorship framework 

guaranteeing broad based exposure before, during, and after the annual event and opportunities 

for Pattern Energy to engage with a large audience of New Mexicans. Committed to surpassing 

Pattern’s expectations, we offered one of our most unique and popular marketing initiatives to 

our new sponsor: their name and logo on our annual New Mexico State Fair Beer and our NEW 

State Fair canned cocktail. 

Through our partnership with New Mexico-based Tumbleroot Brewery & Distillery, the 

project came together and developed the Pattern Blue Corn Lager and the New Mexico State Fair 

Angry Mule, a New Mexico version of a Moscow Mule. Both products were made with two of 



New Mexico’s signature agricultural products - red chile from Hatch, NM and ground blue corn 

meal from Santa Ana Pueblo.  

Over the years, the release of the New Mexico State Fair beer has become an anticipated, 

late-summer event which New Mexicans look forward to every year. The release of both products 

allowed the New Mexico State Fair to leverage the popularity of this unique initiative for our 

sponsor and put their brand in front of an urban audience that was still largely unfamiliar with 

the company. The bright, eye-catching design of the Angry Mule can made it popular in retail 

stores in the weeks leading up to the Fair, and the cool blue design of the Blue Corn Lager made 

it an appealing option for fairgoers looking for a cool beverage while attending the Fair during 

our unseasonably hot New Mexico afternoons. 3,000 cans of the Blue Corn Lager and 15,000 cans 

of the Angry Mule were produced and distributed throughout the 11-day run of the New Mexico 

State Fair. The product proved to be so popular with fairgoers and our sponsor, that Tumbleroot 

has brewed a second batch as part of a custom order by Pattern Energy for an upcoming press 

event in October. 

Insofar as we know, this is the first time a Fair or Expo has created a custom, branded 

craft beverage as part of a sponsorship agreement. The opportunity to collaborate with the 

sponsor on the design of the cans brought a deeper level of engagement with the entire Pattern 

Energy team and offered a truly unique platform for Pattern Energy to build their brand with New 

Mexico State Fair attendees. The global pandemic of 2020 demonstrated to everyone in the 

entertainment and hospitality industry that proven formulas for success are never foolproof. 

Creativity, adaptability, and new ways of reaching our customers, vendors, and sponsors are not 

just novelty, they are a necessity. 






